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Valero is officially in the ethanol business with the April 1 closing of its purchase of
five former VeraSun Energy Corp. plants and a site under development. The pur-
chase of two additional VeraSun plants is expected to be completed in the coming
weeks. All of the plants will operate under a new Valero subsidiary known as Valero
Renewables.

Jim Gillingham, Valero Senior Vice Presi- "
dent for Alternative Energy & Project Devel-

opment, said the former VeraSun employees
reported for work on the first day as new Va-
lero employees, with four of the plants run-

ning as normal and start -up activities pro- VAL E R

ceeding at the fifth location.
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The four plants operating now are located in Aurora, SD., and in Charles City, Fort
Dodge and Hartley, IA. Start -up preparations are continuing at the fifth plant in
Welcome, MN. Valero is making plans to expedite start -up at two additional plants
in Albion, NE., and Albert City, IA, once those acquisitions are completed. The site
under development is located in Reynolds, IN.
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mediately positions the company as a major ethanol producer. Transition teams are
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Gillingham said Valerof6s Human Resources D

dozen meetings with plant employees. In addition, he and his team, along with
anther technical groups, have had several meetings with plant leadership and staff.

A highlight of the first day was the first half ~ -hour conference call between corporate
management and plant leadership, which will take place each workday at 9:30 a.m.
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From the Desk of Eric Moeller

I n recent years, reality shows have featured 0 Extreme Me
homes. Valero has experienced some makeovers of our own including the Brand Newsletter, Promotional Sign-

age, Branded Program and Development Guides, and most recently our  www.valero.com  website. Explore our

colorful and redesigned website and enjoy expanded search capabilities and other tools designed to optimize the

web-user experience.

This edition of Brand News features a cove
of five ethanol plants operating under a new Valero subsidiary known as Va-

lero Renewables . We are excited about the purchase of the former VeraSun
Energy Corporation plants which marks Val e
business and immediately positions the company as a major ethanol producer.

Our 3rd quarter Quality Gasoline promotion (page 3), supported by attractive

POP signage, sports Valerods teal and gol
travel like o0 Your Perfect Tr avel Sintubangowslp, iwen . 6
launched a promotion specifically for our California marketers called OFueling
Cal i f or designéd to remind consumers that by purchasing Valero fuel

they are fueling the local economy.

Again this quarter, our Valero brand commercials (page 4) will receive national
exposure. Our 0 Free and E&Edakg®Ride 6 brand commer ci @
air each week on Fox News and the Food Network, as well as on CBS and The
Eric Moeller Golf Channel during select PGA events. They can also be viewed at
VP Wholesale Marketing www.valero.com . In addition, Spanish language commercials have been added
to our lineup running through mid  -August on Telemundo.

Wedve also introduced three new vVval ueaeSramddddCaftee and Bagntatnms t hi s
Cup Program (page 5) provides distributors with an exclusive line of products at competitive prices and in-

cludes a special summer POP offer. The Valero Fuel Dispenser Security Program (page 6) offers lock solu-

tions to distributors to help protect their fuel investments against security threats and the Car Wash Program

(page7) offers corporate pricing and trade -in allowances on PDQ open bay car wash equipment purchases.

In this issue, our Distributor Spotlights profile Bosco Oil, Inc. dba Valley Oil based in Mountain View, CA
and new Valero distributor, Sands Petroleum, LLC |, based in Pinecrest, FL. These two distributors have real-
ized tremendous growth through innovation and emphasis on the quality services they provide their customers.

We wrap up this edition of Brand News with highlights of the 2009 Valero Texas Open alongwith o Val er o
Embracing New Gr een afenarbnmentalangiativedecently featured in the June 29 edition of

the Wall Street Journal which utilizes wind power to produce enough electricity to support the neighboring re-

finery.

Finally, we encourage you to send us your comments and suggestions for future newsletters and invite you to
share stories of success and inspiration so we can share them with the entire Valero Wholesale Branded net-
work.

CONTACT US

For editorial contributions or comments, please contact:
Carolyn J. Allen - Editor

Phone: 210-345-5819
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2009 Valero Promotions Plus (VP+)
New Gasoline Brand Promotions !

Since its inception in the summer of 2008, Valero Promotions Plus (VP+) has served as a useful tool for order-
ing Valero branded marketing materials. The VP+ opt -in
enrollment process allows you to customize the quarterly

POP signage mix for each of your stores, keeping your Your p"{gct Travel Y.
marketing messages fresh all year long ou Our Car Win
Companion Lo
Ve You
The third quarter brand promotion signage focuses on  Va- For It
l erofs Qualitw t@Gagdalginmes su
fect Travel Companiondé and 0o ‘or
it.o
If you missed the May 9th enrollment deadline, visit the
VP+ website located on the Valero Wholesale Portal for sec- VALERO
ond chance ordering opportunities. QUALITY GASOULINE VALERo
. . . ”‘””G‘-’O(/NI
Fueling California et G
In addition to the quarterly brand promotion, Valero rolled For Your Car
outthe O Fuel i ng Ca pronfiotion to ingtilba sense
of confidence in California consumers that their hard -
earned dollars support the rods

VALERO
QUALITY GASOLINE

quality gasoline.

Designed to remind consumers that the Valero fuel they
purchase is produced in California by Californians, the pro-

mot i on f ofuelirg ¢hs local ecoromy . 0

Val erods Benicia and Wil mington Refineries employ close t ¢
than 300,000 barrels per day. That gasoline makes its way to California distributors at more than 850 Valero

branded wholesale stores. In return, Valero employees give back to the communities in which they live through

charitable contributions and thousands of volunteer hours. So when California consumers purchase Valero fuel,
theydre definitely fueling the California economy.

oOVal ero Quality Gasolinedé and OFueling Californiadé POP ca
Rideé credit card pAmamoitdam G@agdol/iome® Adrland promotion mat e

o | Enroliment is Quick and Easy!

Dond6t forget, Val ero brand
are eligible for 100% BDP reimbursement

‘ We ask for your assistance to ensure that all
When you purchas ' marketing materials are promptly and correctly
fuelmg the |oco| econo e v | displayed for successful execution of this Valero
: brand promotion.

Thank you for your business and partici-
pation. If you have any questions about placing
your orders on VP+, please contact your Terri-
tory Sales Manager.

x.fu..t-s.i.h...ma..... [0 L SR P 7 R VA T TO T O 0 1) AT /Y IR WA
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New Valero Co mmercials for 2009
OoFree and Easyo and oT

The 3rd quar-
ter branded
advertising
lineup was
recently re-
leased illus-
trating our
continued com- : g
mitment to

reach diverse audiences with television commercials that
position Valero as the All -American Gasoline and sponsor-
= Ships at events in the communities where the Valero brand
has presence.

Val eb6Bsee andndbdsake@ a bRnddcam
mercials can be seen nationally each week on Fox News and
the Food Network
during programs
such as Fox &
Friends, In the
Kitchen and 30
Minute Meals as
well as upcoming
events on CBS and
The Golf Channel.

New Distributors/Dealers:
2nd Quarter 2009

Please join us in welcoming the following distributors to the
Valero brand family! We are truly excited to have them on-

board and are looking forward to providing you with updates on @"C@
their success. 0

Congratulations!

Schmitt Sales, Inc. i Buffalo, NY
Texon Oil, LLC. @ Voorhees, NJ

Sands Petroleum, LLC fi Pinecrest, FL
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Value Added Programs
Branded Coffee and Fountain Cup Program

Valero has partnered with The Morrison Group to bring our Valero branded distributors and dealers a full
assortment of competitively priced coffee and fountain cups. This exclusive line of Valero branded products
includes hot and cold cups, along with insulated plastic mugs, display racks, roll bags and POP signhage.

Special Offer!

FREE Point of Purchase materials with every 3 case order
NO LIMIT! Offer valid through August 31, 2009

In addition to the above offer from The Morrison Group, please keep in mind that all items purchased from the
brochure will qualify for 25 % reimbursement through your Brand Development Program (BDP)

To place your orders, simply contact Morrison by phone or fax using the toll  -free humbers provided on the brochure
and order form. Shipments will be sent directly to the location(s) of your choice anywhere in the U.S.

For your convenience, downloadable copies of the program brochure and order form have been posted to the
Whol esal e Web Portal under oValue Added Programs. o Sh
pl ease dondt hesitate to contact your Territory Sales

S [ l”p pk! ’E;ERH! WATCH YOUR

__ SUNNER SALES |

recetoe o matching POF kil

FOF ki includes  posten, £ pump foppers
and | hanging cup enger

o

*

MDY AN MATCH

of cups cedaned,

Oller valid fhre Augusi 31, 2005

VALERO MoRRISY

B00.§88.1912
weww Mot sornling. com

2009 Cup Program Brochure Summer Promo valid thru August 31, 2009

oul c
Ma n a
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We have recently partnered with CompX Security Products to offer you a lock solution that helps address ongoing
security threats. Protect your fuel i nvest ment , fuel i n
new lock system by TuBar and Tank Commander at volume discounted prices.

CompXsd experience spans 100 years in designing and manuf
e High Security TuBar® locks for securing fuel dispensers against fuel theft and credit card skim-
ming.
e Tank Commander® locks to help deter thieves from siphoning underground fuel storage tanks.
Tank Commander is the first and only California Air Resources Board (CARB) approved theft deterrent
device.
e Pulser and Totalizer covers can also help prevent against fuel theft at the dispenser.

Here are just a few of the offerings:

CompX P/N Val erods Pfice
Gilbarco CRIND Door Lock $ 19.45
Skirt Door Lock $ 23.45
Dresser Ovation Door Lock $ 43.95
Dresser Vista Door Lock $ 43.95
Tank Commander $469.00

For your convenience, program details and ordering information are available on the Valero Wholesale Portal at
www.valero.com

We hope that you will take advantage of this great new offer! If you have any questions, please contact your Ter-
ritory Sales Manager.

 TBAR]
at X

GAS THEFT & SKIMMING!

GAS SIPHONING from
UNDERGROUND TANKS!
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Value Added Programs
New Car Wash Program

Valero is excited to announce a Car Wash Program available to Valero | vaenownousaminnnne -

branded distributors and dealers. We have partnered with PDQ Manufac-
turing, Inc. (PDQ) to provide Touch Free and Friction Car Wash equipment CA R WAS H

at Valerods corporate pricing. PROGRAM

With PDQ6s Open Bay Virtual Treadl e
e Systems that are easy to use and offer low cost maintenance

e Reduced operating costs due to lower water and chemical usage and
electricity demand

e 24/7/365 Technical Support

The PDQ solution for Valero delivers:
e Discounted prices 7 -10% below National Account Prices on all models
e $4,000 trade in allowance on all existing wash equipment

e Quick -turn projects with minimal lead time on equipment delivery __n

e 400+ service technicians to support maximum car wash uptime Car Wash Program Brochure

Here are just a few examples of PDQds price offerings:

Cleaning Max. Wash Typical Total
Tech. Cars/Hr. Equip. : Install
LaserwWash M5 Touch Free 18 $67,105 | $19,585 $8,635 $ 95,325
Tandem RT -300 Friction 18 $90,877 | $19,585 $8,405 $118,867
LaserWash G5s Touch Free 24 $91,005 | $19,585 $8,210 $118,800

Disclaimer: Data above is based on typical systems. Site specific conditions may affect cars/hours,
equipment selection and installation. Examples above do not include point of sale devices or water
quality options.

To take advantage of this great savings opportunity, please contact Mark Tentis, PDQ Manufacturing, Inc. at
(612) 309-9529. For your convenience, program details and ordering information are available on the Valero
Wholesale Portal at www.valero.com

If you have any questions, please contact your Territory Sales Manager
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EOL Dates for Gilbarco G -Site and VeriFone

Ruby EPOS Systems

Effective June 1, 2008, Valero ex-
tended the EOL (end -of-life) dates for
the Gilbarco G -Site and VeriFone
Ruby (stand -alone) EPOS systems t0 | gilbarco G -Site
July 1, 2010. This date more closely

aligns with the new TDES security Gilbarco Passport

enhancements that will be required

by Visa. VeriFone Ruby (stand -alone)

For vyour convenience, we have | VeriFone Rubyw/V950

posted a copy of Vi saos S Umma

document which briefly explains the

Triple Data Encryption Standard
(TDES) requirements on the Whole-

sale Web Portal at www.valero.com . | veriFone Omni 3750

For more information about security

requirements, p | e d YewiFoneWinngViX570

7/01/2010 N/A N/A
N/A 8.02 Q4 2009
7/01/2010 N/A N/A
7/01/2010 N/A N/A
VeriFone Ruby w/Sapphire Y N/A 5.XX Current
VeriFone Topaz N/A 5.XX Current
7/01/2010 N/A N/A
Vi p ad& 5.xx Q4 2009

website at www.visa.com/pin .

PCI/TDES Compliance Update
Brand Newsin 0 Speci al

We have released a sValera Brand
News 6 outlining Payment Car
Triple Data Encryption Standard (TDES) requirements
along with some reputable resources to obtain additional
information.

Some of the information contained in the special edition
includes:

e PClI ds goals and requireme
e Tips on OHow to attain PC
e Debit card options for Valero locations

e Valerods position

e Contact information

e Reputable resource websites

Additional information is also available to you 24/7 on
the Valero Wholesale Portal at www.valero.com .

Tentation Ty, p,

Payment ¢,
Card Ing,
Toes by Utry (PCry
W22 formeg
©

Ndustry (PCI)

Securj

ur ta

Data thest 5, gz, ., S dards U

By Protecting ey g 05 The reexy 4 ate
s o T e e e Y g vy
Vital to 3 g VT 2ecoune inger i =
mmu&:mMuwah"*mm%
"2 compromice, wheey - FOCE

hich can g
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Brand Support:

oVal ero | aunches Valero.com w

ltds not quite I|Iike th |
t

W ; T television show, but
= 3 ' ma k e o v eviwd.Valerb.com is every
VALERO e bit as transformative and eye -popping.

Valero Energy Corporation Fath
Refining excellence across North America i <5 An effort that began last July & and would

- eventually involve 110 people, more than
T e 7,000 hours and business units
companywide 0 has culminated with the
launch of an elegant 140 -page external
Web site that convincingly showcases
Val erods commitment to e
colorful new Valero.com is more interactive
and intuitive, offering greater ease of
navigation for audiences including
prospective customers, investors, future
employees, business partners, students,
governments and others with general

e
he

inquiries.
The pages feature dramatically expanded search capabilities and other tools designed to optimize the Web -user
experience, with sections easily divided into areas incl uoc

community, investor and media relations, career opportunities and business partnerships.

The launch also provides a vehicle for introduction of our 2008 annual report, which is primarily being distributed
over the new Web site this year 0 and is easily accessed from a link on the home page. Other features and benefits
of the site include:

e Expanded operations maps showing sites of refineries, wholesale terminals and ethanol plants, as well
as locations where specific products are made 9 and an enhanced retail store locator function providing
a highly visible consumer tool

e De-centralized maintenance of individual pages allowing business units to develop and update content
specific to their areas

e Animproved menu structure and search capabilities that provide visitors easy access to all the
information they need

e Increased visibility of Valero in Web search results so that constituents can more easily find and
experience the new site

The redesign team, coordinated by project manager Lance Winterrowd, worked tirelessly and coordinated with
multiple business units throughout the organization to build a site that presents the excellence of Valero to the
world

Go to www.Valero.com _ to view the new site.
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Val ero Energy Corpor at i on GeHortsigSoatmFbridao peni ng and
customer appreciation event held on May 4th at a new

fuel products terminal in Port Everglades, Florida, The Port Everglades fuel products terminal, which is

expands its commitment to serving fuel customers and supplied in part by Valerods G
further enhances Val er ods frefieeties, swilpgerve both beahdech gnd Fuhbramdedd a 6 s
East Coast. customers for gasoline and diesel products, and will also

provide jet fuel to the area.

The opening of the terminal A owned and operated by

Val er ods busi ness p folfowvsn ¢he ,Va lVeercenat g g sell s Orecreation:
expansion of a similar fuel terminal in West Palm Beach Everglades terminal to cater to customers of the marine
in December, 2007. Val er o 6 industny, whidh prefersecontentioral gésolibheh

projects mar ks t he expansi on of Val erods mar keting
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