
Valero is officially in the ethanol business with the April 1 closing of its purchase of 

five former VeraSun Energy Corp. plants and a site under development. The pur-

chase of two additional VeraSun plants is expected to be completed in the coming 

weeks. All of the plants will operate under a new Valero subsidiary known as Valero 

Renewables. 

Jim Gillingham, Valero Senior Vice Presi-

dent for Alternative Energy & Project Devel-

opment, said the former VeraSun employees 

reported for work on the first day as new Va-

lero employees, with four of the plants run-

ning as normal and start -up activities pro-

ceeding at the fifth location.  

òThe mood was quite upbeat and exciting,ó 

Gillingham said. òFour plants are operating 

with business as usual, buying corn and making ethanol, and we do not anticipate 

any change in that. Weõre doing everything we can to make sure it is business as 

usual.ó 

The four plants operating now are located in Aurora, SD., and in Charles City, Fort 

Dodge and Hartley, IA. Start -up preparations are continuing at the fifth plant in 

Welcome, MN. Valero is making plans to expedite start -up at two additional plants 

in Albion, NE., and Albert City, IA, once those acquisitions are completed. The site 

under development is located in Reynolds, IN.  

The purchase represents Valeroõs entry into the renewable fuels business and im-

mediately positions the company as a major ethanol producer. Transition teams are 

in place at the plants with integration of payroll, information systems and commer-

cial operations all well under way.  

Gillingham said Valeroõs Human Resources Department has conducted about a 

dozen meetings with plant employees. In addition, he and his team, along with 

other technical groups, have had several meetings with plant leadership and staff. 

A highlight of the first day was the first half -hour conference call between corporate 

management and plant leadership, which will take place each workday at 9:30 a.m.  

òI think everyone there is pleased with the acquisition and that the culture of the 

two companies is very similar,ó Gillingham said. òTheyõre pleased to be called 

ôValero.õ òInside this issue: 

Valero Takes Ownership of 

Ethanol Plants  

Distributor Spotlights 

Bosco Oil Inc., dba Valley 

Oil Co. 

Sands Petroleum, LLC 

Inside this issue: 

 

From the Desk of Eric Moeller     2 
 

 

Valero Promotions Plus: . . . .       3  
Valero Quality Gasoline 
òFueling Californiaó 

 

New Valero Commercials/ 

New Distributors/Dealers. . .        4 

 

Value Added Programs: . . .      5-7  
Coffee & Fountain Cup Program        
Fuel Dispenser Security Program 

Car Wash Program  

 

POS EOL Dates/ PCI/TDES  

Compliance Updates. . . . . .         8 
   

Brand Support . . . . . . . . . . .  9-10 
Valero.c.om website gets makeover 

Valero Opens Port Everglades Terminal 

  

Distributors Spotlights. . . .  11-12 
 

Getting To Know Us  . . . . .       13     
Customer Service/Consumer Relations 
 

Conventions & Trade Shows      14 
 

2009 Valero Texas Open. . .      15     

Zach Johnson repeats as VTO champion  
 

Environmental Initiatives. . .      16 
 Valero Embraces Green Technology 

  

Valero, the All -American Gasoline - All Across America!  



PAGE 2  VALERO,  THE ALL-AMERICAN GASOLINE-  ALL ACROSS AMERICA! 

From the Desk of Eric Moeller 
 
In recent years, reality shows have featured ò Extreme Makeoversó on everything from personal appearance to 

homes.  Valero has experienced some makeovers of our own including the Brand Newsletter, Promotional Sign-

age, Branded Program and Development Guides, and most recently our www.valero.com  website.  Explore our 

colorful and redesigned website and enjoy expanded search capabilities and other tools designed to optimize the 

web-user experience.  

This edition of Brand News features a cover article on Valeroõs recent purchase 

of five ethanol plants operating under a new Valero subsidiary known as Va-

lero Renewables .  We are excited about the purchase of the former VeraSun 

Energy Corporation plants which marks Valeroõs entry into the renewable fuels 

business and immediately positions the company as a major ethanol producer.   

Our 3rd quarter Quality Gasoline promotion (page 3), supported by attractive 

POP signage, sports Valeroõs teal and gold with messages geared for summer 

travel like òYour Perfect Travel Companion.ó  Simultaneously, we 

launched a promotion specifically for our California marketers called òFueling 

Californiaó  designed to remind consumers that by purchasing Valero fuel 

they are fueling the local economy.  

Again this quarter, our Valero brand commercials (page 4) will receive national 

exposure.  Our òFree and Easyó and òTake a Ride ó brand commercials will 

air each week on Fox News and the Food Network, as well as on CBS and The 

Golf Channel during select PGA events.  They can also be viewed at  

www.valero.com .  In addition, Spanish language commercials have been added 

to our lineup running through mid -August on Telemundo.     

Weõve also introduced three new value added programs this quarter.  Valeroõs Branded Coffee and Fountain 

Cup Program  (page 5) provides distributors with an exclusive line of products at competitive prices and in-

cludes a special summer POP offer. The Valero Fuel Dispenser Security Program  (page 6) offers lock solu-

tions to distributors to help protect their fuel investments against security threats and the Car Wash Program 

(page7) offers corporate pricing and trade -in allowances on PDQ open bay car wash equipment purchases.  

In this issue, our Distributor Spotlights profile Bosco Oil, Inc. dba Valley Oil  based in Mountain View, CA 

and new Valero distributor, Sands Petroleum, LLC , based in Pinecrest, FL.  These two distributors have real-

ized tremendous growth through innovation and emphasis on the quality services they provide their customers.  

We wrap up this edition of Brand News with highlights of the 2009 Valero Texas Open  along with òValero 

Embracing New Green Technology,ó an environmental initiative recently featured in the June 29 edition of 

the Wall Street Journal which utilizes wind power to produce enough electricity to support the neighboring re-

finery.  

Finally, we encourage you to send us your comments  and suggestions for future newsletters and invite you to 

share stories of success and inspiration so we can share them with the entire Valero Wholesale Branded net-

work.  

CONTACT US  

For editorial contributions or comments, please contact:  

Carolyn J. Allen - Editor  

Phone: 210-345-5819 

Eric Moeller  

VP Wholesale Marketing  
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2009 Valero Promotions Plus (VP+)  

New Gasoline Brand Promotions ! 

Since its inception in the summer of 2008, Valero Promotions Plus (VP+)  has served as a useful tool for order-

ing Valero branded marketing materials. The VP+ opt -in 

enrollment process allows you to customize the quarterly 

POP signage mix for each of your stores, keeping your 

marketing messages fresh all year long .  
 

The third quarter brand promotion signage focuses on Va-

leroõs Quality Gasoline with taglines such as òYour Per-

fect Travel Companionó and òYour Car Will Love You For 

it.ó 

If you missed the May 9th enrollment deadline, visit the 

VP+ website located on the Valero Wholesale Portal for sec-

ond chance ordering opportunities.   

Fueling California  

In addition to the quarterly brand promotion, Valero rolled 

out the òFueling Californiaó promotion to instill a sense 

of confidence in California consumers that their hard -

earned dollars support the state when spent on Valeroõs 

quality gasoline.  

Designed to remind consumers that the Valero fuel they 

purchase is produced in California by Californians, the pro-

motion focuses on òfueling the local economy .ó 

Valeroõs Benicia and Wilmington Refineries employ close to 1,000 Californians with a throughput capacity of more 

than 300,000 barrels per day.  That gasoline makes its way to California distributors at more than 850 Valero 

branded wholesale stores.  In return, Valero employees give back to the communities in which they live through 

charitable contributions and thousands of volunteer hours.  So when California consumers purchase Valero fuel, 

theyõre definitely fueling the California economy. 

òValero Quality Gasolineó and òFueling Californiaó POP can be displayed alongside the current òYour Ticket To 

Rideó credit card promotion and /or òAll-American Gasolineó brand promotion materials. 

 

Enrollment is Quick and Easy!  

Donõt forget, Valero brand promotion materials 

are eligible for 100% BDP reimbursement .  

We ask for your assistance to ensure that all 

marketing materials are promptly and correctly 

displayed for successful execution of this Valero 

brand promotion.  

Thank you for your business and partici-

pation. If you have any questions about placing 

your orders on VP+, please contact your Terri-

tory Sales Manager.  
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New Valero Co mmercials for 2009  

òFree and Easyó and òTake a Rideó 

The 3rd quar-

ter branded 

advertising 

lineup was 

recently re-

leased illus-

trating our 

continued com-

mitment to 

reach diverse audiences with television commercials that 

position Valero as the All -American Gasoline and sponsor-

ships at events in the communities where the Valero brand 

has presence. 
 

Valeroõs òóFree and Easyó and òTake a Rideó brand com-

mercials can be seen nationally each week on Fox News and 

the Food Network 

during programs 

such as Fox & 

Friends , In the 

Kitchen  and 30 

Minute Meals as 

well as upcoming 

events on CBS and 

The Golf Channel.  
 

 

Please join us in welcoming the following distributors to the 

Valero brand family!  We are truly excited to have them on-

board and are looking forward to providing you with updates on 

their success.   

Congratulations!  

 

      Schmitt Sales, Inc. ñBuffalo, NY  

       Texon Oil, LLC. ñVoorhees, NJ  

       Sands Petroleum, LLC ñPinecrest, FL  

 

New Distributors/Dealers:  

2nd Quarter 2009  

 


